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Branding

★ Branding creates: 

★ Emotional Attachments &
★ Intellectual Associations

★ Attachments & Associations are deliberately shaped

to build greater brand value

★ Attachments & Associations must be delivered 

consistently both internally & externally
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CAP’s storytelling has no limitations:

• Self-publishing 24/7

• Share on social media platforms

• Share on personal channels

• Viewed on any device

CAP.news
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CAP.news Marketing
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Who has a natural interest in our stories?

So far we have shared our stories with more than 

100 organizations:

Follow Constituents
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Tag Constituents and Wings

Send Direct Message

Boost the Post

Direct Message Them
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CAP Comments, Likes, Shares, Retweets

Constituents’ Posts

Goal: Constituents follow us on Social Media 

& Share/Retweet/Like our Stories

Share, Share, Share
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After 19 weeks:

104,000 total views for 67 stories

64,200 unique views

44 feature stories, 23 Wing News stories

an average of one article every other day

Most popular story:  New National Commander

4,514 views (3,982 unique views)

CAP.news Analytics 
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Wings Should Get in on the Action:

Send ideas for Wing News to 

newsroom@capnhq.gov

Provide stories and ideas for CAP.news features 

on the CAP.news template on eServices.

Share CAP.news content

Join the Conversation
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In addition to national & wing news, the site also 

features:

• National news clippings

• Reports

• Photos

• Videos 

CAP.news
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•Facebook fans have grown by 12.5% in last year; 

total number of fans, 55,121

•Twitter followers have grown by 21% in last year; 

total followers, 8,208

•LinkedIn followers have grown by 12.8% in the last 

year; 6,971 followers

•Instagram followers have grown by 25.4% since 

January 2017; 2,824 followers 

•YouTube subscribers have grown by 76% in the last 

year; 1,790 subscribers

Social Media
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CAP 75th Anniversary:  400 broadcast, print and online 

stories reaching over 65 million

Super Bowl LI: 634 broadcast/online/social media clips 

reaching 6.2 million

Hurricane Matthew: 187 broadcast/online/social media 

clips drawing an audience of 113 million

Congressional Gold Medal: 900+ print, broadcast stories 

reaching 15 million

Total Force: Facebook video, 197,598; Twitter, 7,064 

engagements 

Marketing Success Stories
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• SER & MER PIO Coordinators

• National/Local releases/social media posts 

• Media Flights: 12; Media Interviews: 28

• Results: 187 stories; audience 113 million

Hurricane Matthew
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• Videos are processed by the brain 60,000 

times faster than text.

• Average internet user watches 205 videos a 

month.

• Video dominates 69% of all internet traffic.

Importance of Video
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• National Aviation Day video: Reached over 82,000

• Super Bowl Facebook Live: Reached nearly 26,000

• Black Hawk Intercept video: Reached 180,000; nearly 

152,000 were not CAP Facebook fans

The Impact of Video 



Branding Resources

Strategic Plan initiatives

Branding Resource Guide: CAPR 900-2

Provide social media training

Encourage wings/PAOs to conduct media flights

Existing Resources

CAPP 152: Social Media Guidelines

Printed Products:  CAP Volunteer, Annual Report to 

Congress, Legislative Day Handouts

CAP.news

PAO Toolkit


