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Questions 

�  Please ask questions regarding terms that need 
clarification. 

�  Please withhold asking about certain scenarios until 
Q&A at the end.  

�  Please save personal stories/experiences with Digital 
Marketing for the Q&A at the end.  

�  This presentation focuses on digital marketing and 
advertisement with an emphasis on recruitment…please 
do not ask about membership retention solutions.  



Overview 

� Digital Marketing 

� Google 

� Facebook 

� Civil Air Patrol 

� Resources 

� Q&A 



Digital Marketing 
� Google 
� AdWords 
� Search vs. Display 
� Longer Audience Learning Period 

� Facebook (Social Media) 
� Paid/Sponsored Content 
�  Influencer Marketing 
� Shorter Audience Learning Period 



None of this is free… 

�  Almost all digital marketing solutions cost money 

�  There are some programs that donate Cost Per Click 
dollars to non-profit organizations 



� Search Ad Campaigns 
�  Search Results 
�  Passive Marketing 
� Organic SEO vs Paid Results 

� Display Ad Campaigns 
�  Appear in other locations 
�  Aggressive Marketing 
�  Target audiences based on internet behavior 

 

 







Percentage of US Population with Social Media Profiles 
(77% = 251,610,396 people) 



�  Ad audience set up similar to Google. 

�  Ads appear in users newsfeed, or video breaks. 

�  Advertisement vs Paid/Sponsorship. 
�  Singular ad placement vs ongoing arrangement 
�  Integrated Marketing / Influencer Marketing  
�  FTC Regulations for Influencer Marketing 

�  Highest audience engagement 

(Social Media) 













How - Civil Air Patrol? 

�  Imagine your local unit in every place you saw a brand’s 
name in the photo past examples. 

�  How can these ads drive traffic to your local unit? 

�  What audience demographics would you target for your 
local unit?  

�  Do you think this could effectively drive recruitment to 
your local unit? 

�  What challenges do you see in deploying this kind of 
resources. 



CAWG Digital Marketing Test Results 

�  3 local units used to test Google search and display ads. 

�  Ads were run in a 20 mile radius of the local unit 
targeting a specific audience and keyword pattern. 

�  The test period lasted 6 months, 80% of the results 
came in the 6th month. (Audience learning) 

�  ~$1,300 spent in ads generated ~300k impressions, 
~2.1k clicks, ~100 inquiries and ~45 new members. 

�  No social media marketing was used during this test 
period.  



Questions? 

�  Can these resources help you at the local level? 

�  Do you have cadets or seniors that would take on this 
task? 

�  Does your unit have budget/time for something like 
this? 

�  What would be the biggest barrier for your unit to 
utilize something like this? 

�  Did you know this existed and could be applicable to 
CAP? 



Thank you! 

Jonathan Khattar 

jkhattar@gocivilairpatrol.com 

626-252-6277 


