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• Who are you representing?

• Squadron?

• Group?

• Wing?

• Region?

• National?

• Who has posted to official social media channels?

• Are your social media helpers at least an Assistant PAO?

• Who has submitted to local press? 

• Worked with the media?
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• Driving the Social Media Vehicle

• CAPP 152, Social Media Official How-To Guide for CAP Units

• Facebook & Twitter tricks to get your content noticed

• Negative influencers, and how to handle them

• Questions
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• Identify the right driver.

• Not every PAO is “ready” for social media.

• Not everyone managing social media is a PAO. What now?
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CAPP 152, Social Media How-to Guide
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• What is it? 

• Guidance for Public Affairs Officers re CAP Social Media…

• …built on the assumption that you already know a little.

• What isn’t it?

• A “100”-level walkthrough on using social media

• Guidance for volunteers re personal use of social media 

• Revisions…

• One-page guide for volunteers with clearer Do’s and Don’ts for 

using social media

Send suggestions to:

pciancolo@cap.gov and jessica.jerwa@wawg.cap.gov
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• Playing with the algorithm 

• Tag…pages, not people

• Check-in to locations

• Hashtags. CAPP 152. 

Use other trending tags!

• Co-Host Events

• Be visual with your message!

• Post in third person! 

• Facebook JOBS

• Check your messages…

or enable auto-replies!
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• It’s where the media is!

• Partner with other orgs and let them know when you do it so 

they reciprocate!

• Follow local news anchors and reporters.

• When people follow you back, you can Direct Message them.

• Automate your feed with Facebook or RSS content.

• Unrelated to Twitter…but check out the Grammarly browser 

extension and native app!
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Summarized from CAPP 152: 

• Do not delete negative posts, which implies you might have 

something to hide. If appropriate, comment directly on the 

negative post immediately and suggest taking the conversation 

“offline.” Ask for preferred contact information so that someone 

can get back with them. Determine the correct person to deal 

with it and provide their contact information. 

• This method allows you to deal with the issue directly while 

communicating to your watching public that, although there was 

a complaint, you were listening and responsive to the 

complaint. If a post or comment does not have anything to do 

with the content of the post, you should simply hide that 

comment or post.
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www.GoCivilAirPatrol.com

Questions?


